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Upcoming LSPMB events:

January events:

Harlon speaks at travel summit in Baton Rouge-Along with Lt. Governor, Harlon will be speaking

to travel professionals about the efforts of the seafood board.

February events:

Washington Mardi Gras- Walk the Hill, Let the World Be Your Oyster and Louisiana Alive

Miami Food and Wine Festival-Seafood board bringing up two local chefs, also sponsoring

product, including oysters for other celebrity chefs.

March

Boston Seafood Show-New design of 50 x 20 booth including chef demonstrations and product

display and new flash photography

Taste of the Town-More than 50 restaurants, this year will be a Louisiana seafood theme

Oyster Jubilee-World's longest oyster po'boy

New Orleans Home and Garden Show-3 days of chef demonstrations, all Louisiana Seafood

ln addition to events the seafood board is in discussion with Food Network and has just entered into a

partnership with the Hornets that includes several marketing opportunities including the seafood race

featuring ACME the oyster.



Tentative Schedule

Gulf Oyster Industry Council
2t712011-2ll0l20lt

Monday, February 7, 20ll:
Molluscan Shellfish Institute meeting
8:00pm - 2:00pm
Capitol Hill Suites (lunch provided)

Tuesday, February 8, 2011 :

Con gressional Office Visits

Wednesday, February 9, 2011 :

Con gressional Office Visits
Administrative Office Visits

LOTF, ECSGA, & PCSGA Reception/Acadiana Restaurant
6:00 pm

Thursday, February 10, 2011 :

Congressional Office
Visits
Louisiana Alive/Washington Hilton 6:30 pm-9:00pm



Llnitd Strt$
WASH!NGTON, DC

.lanttary 25, 2011

Mr. Keu Moore
Executive Director
Interstate Shellfish Sanitation Conferencc

2A9-2 Darvson l{oad
Columbia. SC l92li

Dear lr4r. Moore:

As you knorv. Congress reccntly yrassed P.L. I I l-353 the'-FDA I'rood Safety

Modernization Act." We were proucl to autlror section I l4 ol'the law pertaining to the regulation

ol. raw oystcrs. We wrote this languagc to proviclc the Secretary a waivcr only if state regulators"

the oysrer industry. and Interstate Shelltlsh Sanitation Conf'erencc's, (ISSC). voting delegates

approrecl the regulation or guideline proposed by the Food and Drug Administration or ISSC'

As the ISSC nroyes forrvarJ, rve rvanterl to clarily'the intent ol'sectiort l l4(d) $'hich states:

Waiyer- The requirenrent ol'preparing a report under subsection (a) shall be

rvaived il'the Secrelary issues a guidance that is adopted as a consensus

agreement between lrecleral and State regulators and the oystcr industry, acting

througlr the Interstatc shcllllsh sanitation conlercncc.

'l-his clearly states that the oyster inclustry through ISSC should bc an inlricate part of the

process. Spccifically. the langr"rage is intcndcd to cnsure that nerv guidclincs or regulations

cannot mor,e lbrward without the consensus liom the oyster ir:dustrl'.

Thank you lbr the opporrr.rnity to claril,v the intent ol Congress in these matterc. We look

tbrrvard to luoiking ivirh you and thc Interslate- Slrellllsh Sanitation Conf'erence on the

implenrcntation o1'the FDA Food satct.v fulodernization Act.

Sinccrely,

Srnttr
2051 0

David Vitter
Urrited Statcs Senator



H.R.2751
FDA Food SafetY Modernization Act

sEc, 774. REQUIREMENT FOR GITIDANCE RELATING TO

POST HARVEST PROCESSING OF RAW OYSTERS'

(a) In General- Not later than 9a days prior to the issuance of any
giidunce, regulationt or suggested amendment by the Food. and Drug

Administrati5n b the Nationat Shettfish Sanitation Program's Model

ordinance, or the issuance af any guidance or regulation by the-Food and

Drug Admrinistration relating to the Seafood Hazard Analysis Critical

cantrol Points Program of the Foad and Drug Administration (parts 123

and 124A of iltte 21, Code of Federal Regulations (or any successor

regulations), where such guidance, regulation or suggested amendment

relates to post harvest processing for raw oysters, the Secretary shall
prepare and submit to the Committee on Health, Educatian, Labor, and
"Pensions 

of the Senate and the Committee on Energy and Commerce of
the House of Representatives a report wltich shall include--

(1) an assessrnent of how post harvest processing or ather
equivalent controls feasibty may be implemented in the fastest,

safest, and mast economical manner;
(2) the proiected pubiic health benefits of any proposed post
harvest Processing;
(3) the projected costs of compliance with such post harvest

Processing measures;'(4) 
the iipact post harvestprocessing is expected to have on the

sales, cost, and availability af raw oysters;
(5) iriteria for ensuring post harvest processing standards will be
"aiptied 

equatly to shetlfistt imported from all nations af origin;
(6") an evaluation of alternative measures to prevent, eliminate, or
reduce to an acceptabte leve! the accurrence af faodborne illness;

and
(Z) the extent to which the Food and Drug Administration has

consulted with the sfafes and other regulatory agencies, as

appropriate, with regard ta post harvest pracessing measures.
(b) timitation- Su'bsection-(a) shatt not appty to the guidance described in

section 103(h).
(c) Review and Evaluatian- Not later than 30 days after the Secretary
issues a proposed regutation or guidance described in subsection (a), the

Cornptroller General of the united Sfafes shall--
(1) review and evaluate the report described in (a) and report to
Congress on ttte findings of the estimates and analysis in the
rePort;
(2) co'mpare such proposed regulation or guidance to similar
regulations or guidance with respect ta other regulated foods,



including a comparison of risks the Secretary may find associated
with seafoad and the instances of those risks in such other
regulated foods; and
(3) evatuate the impact of post harvest processing on the
competitiveness of the domestic oyster industry in the united
Sfafes and in international markets.

(d) Waiver- The requirement of preparing a report under subsection (a)

shalt be waived if the Secretary rssues a guidance that is adopted as a

consensus agreement between Federal and State regulators and the
oyster industry, acting through the Interstate Shellfish Sanitation
Conference.
(e) Public Access- Any report prepared under this section shall be made
available to the public.
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January 24,201 I

The Honorable MarY Landrieu

United States Senate

WashingtonDC 20510

Dear Senator Landrieu:

First, thanks for your serYice and leadership in wrhington, D'C' You have been a champion for

.* Jt-t- *a esplcially for our state's seafood industry'

As you weg know, tlre seafood industry is our state ernproys ov€r i6,000 people and is a $2'5

biltion economic engiue. The purpos. oi o* tuttur today is to ask for yo* help ouce again'

we are working on an effort to address documerrted probrems with the 2004 FDA/EPA advice to

wonl€n who are ptegnant, women wfro migtrl be prtgnant' nursing mgtlers and young childten

about eating frrn *il*fr.ligsn. ftris uarit?fr* unfotttrnately res,lted in a n.rnber of

unintentional consequences that could u**i"[utiu.ly impacting the eating habits of Americans'

In 2004 the FDAIEPA simed advioe at womeu who ate or might become pregnant' nusing

mothers and yor$rg children. It starts by;dritid this Wgetedaud'ience to eat a healthy araount

of seafood every week. It then go...oi t" r*"ri,"end th-at mothers and young children avoid

four rareiy-*u*" d.i,lif.u tfrttfiot tilefish" beoause of their mercury content'

Unfortunatoly,manyhaveinterpretedthegovernmentaladviceasawarningtoavoidfishand
shelifish. Thus, following the advice'* t"G*t, American families started eating Iess fish'

The government,s advice has beeu felt far outside the inteuded population. Now, mgny more

than just womer *d bubi* have report-Jd ;;tt+ tess-fuh. d t*.itt survey of Amerioan families

found that g1 pcrcent of parents *itn rtiia*n rridur l2 did not feed thoir farnilies the

*oo**endud t*o sewings of seafood each week'

scaring Americans away from fish aild she[fish was sortainry not the intention of thE advisory,

and researoh today shongly suggests;;ilii br upaatea, c-unent science suggests there are

overwhe,rring tenefits to eating n*, *Jtfr*ttnrft i"O the clear result is a net health benefit'

especially for pregnant woman *O Vilg;hild""' That scienc€ was uot available in 20M'

The unintended consequerces of the 2004 advice are far-teaching' They impact everything from

the seafood industry to our national health'

while we are all encouraging Americans to think more than ever about making smart food

choices and fighting obesity, thete is an official government policy being misinterpreted as

recommendirg *oihr* ani'ohildren should not eat any seafood at att'



Jdll..a'J, lul I l4' lorM

lt is our hope you will use your influence in the Senate and with the Obama adminishation and

lilDrp-fienrof Healtrr ind Human Services to ge] the ageuoies to review more ouEent science

and coLidur reuriting thc govemment's sdvice on flsh and shellfish'

A new positiou that makes clear the heatth lenefits of fish and shellfish would be a real win for

Louisiara. lt woutd help families make more informed choices, and help drive this importaut

segment of the economy here inthe United States'

Again, thank you for yow work in Washington and your consideration of our views on this

matter.
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Overview

a Background

Methods

Management Summary

lmplications

Detailed Findings

- A Current Snapshot of Consumer Concern and Behavior

- Targeting Consumers - Heavy versus Light

- Messaging - Message Recall and Reassurance

Next Steps & Timing

r*rr
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Summ ary of CFST Survey
May - October, 2010

. Level of concern about the spill's affect on seafood safety -

starled out at 88% in the early weeks, increased to a high of

91 .4% by July - falling lo 75.3o/o by October - 3/4ths of

consumers indicating concern is a high level'

. Extreme concern started out at 47 .6% in the early weeks of

the spill, increased to 54% by July - falling lo 28'2% by

October. Also a high level.

. Percent of consumers saying they eat less seafood as a result

of the spill - 50.7% in the early weeks increasing to 60'6% by

July - falling to 48.3o/o by October.

lltr

Louisiana Seafood Promotion and
Marketing Board (LSPMB) SurueY

. To delve deeper into the impact the Gulf Oil Spill has had on

seafood consumer attitudes.

. A three wave tracking survey was commissioned to analyze "

...national and regional consumer attitudes regardrng food safety risks

of seafood consumption following the Deep Water Horizon oil spill

... the effectiveness of LSPMB communication strategies to recover

lost consumer confidence in the safety of Gulf coast seafood'

rtl+r

3



1t18t2011

Management Surnmary - Wave I

December 2010

Consumer concerns remain high - with approx 71% of the

r""ponJ"nti indicating some level of concern - down only

.iig'f,tty (4 percentage-points) from the October CFST survey'

Consumers reporling they have reduced their seafood

consumption as a relult 6t tfre oil spill is approx' .237"^-1t3o
;il" (2'5 percentage points) relative to the October CFST

survey.

However, interestingly, consumers admit they don't.know
*t1"r" their seafooci'ii caugfrt most of the time, so the extent

of actual behavior change is open to question'

Seafood safety concerns and their reported effects on

coniumption fersist post spill- but at lower levels'
**r

Management Summary
Geog raph i c Differences

Some notable difference are evideni for consumers in Gulf States vs the

U.S.

ffi
remaining

_Althouqhhiohnationally,awarenessandattentionoftheoilspillissomewhat
higherTn the Gulf States.
I Tnis may reflect a higher level of industry proximity/familiarity.

- This hiqher awareness level may indicate that consumers in the Gulf states are a

bit mor-e "tuned-in" ...
. Althouoh manv are still extremely concerned, there is a higher proportion of

G;;6%;pt*iing teis concern ihan is true nationallv
. Their higher attenlion level may have resulted in more positive news getting

through to them.

-Thereportedimpactonconsumptionisalsodifferent-Avoidin.gfinfish.is,more
"i, i"5r-i'i. tne"ourt stitii. *niie lvoioing shellfish is more of a focus in the

remaining U.S.

- And. there is a difference in the substitutes that consumers are eating in.place of
'.lj't*Jri" tnJcrlf sta"tJsltiendi-more to be portdred meat, while in the

i"",iiinro U.S ,t ienOs iroie id Ou cnicten and vegetables - but in either case

b]iiv}.oJJti tnird thinx the change is likely to be permanent 
r$+r
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Management Summary - Messaglng

The most reassurinq messaqe for all seafood consumers are

statements that commln tnit;closeO wgters are opened only
"uilii'iiJ"itrite teii,rg to ensure seafood safety - but consumers

repon nearing tess about these messages

Televisionisbyfarthedominantso-urceofnewsandinformationon
iJriob?.ulLt'/tor ootr nlJuy and.light users - however there are

i5ii" ,ino|" differences inih'annet p"references between heavy and

ti;hi"r;;i;. rni"inetlsiecono and hewspaper is third'

Confidenceinallpartiesinvolvedinprotectinothesafetvofseafood
tendstobesimtlar...noweverheavyuserste"ndtoplacealittle]ess
;;ild;".;; m" Jii partiei'acioss the 'board with the eixceptions ,of
6,i*rurl"i fiin'ermen inO-seatood Trade Associations in whom

tf,ey seem to have a bit more confidence'

*fir

lmplications

Movino forward in restoring consumer confldence and consumption of

seafodd from the Gulf the challenges wlll be:

- Dealing with the still high levels of concern among consumers'

- Bringi;g the rest of thtu.S. up to speed with those in Gulf States

- erovlOing more adequate and credible information'

To do this, it is important to get the message out that "closed waters are

opened only after adequate testtng"

Recognizingthathea.vyusersandl|ghtusersmavhavesomewhatdifferent
perceptions, levels ot ,ni""i!i*qing-Jnd nieos, it may be useful in crafting

5nJo6ii""ring messageJl'ino freietore should be studied further.

Given that oil oroduction in the Gulf will contlnue,. and is likely to expand'
in,l6'ir'i" incieiieo l.l.k that oit spiils wiil occur in the future.

The Gulf seafood industry needs a long term strategy.to mqna,ge 
, - .. -

"i'n'.iil"ir-lJtLt,lquiiitf 
concerns asdociated with oil productron rn tne

Gulf.
r+l+r
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Concern Over Seafoto t:::l^ ffi
Slightly less than 3 in four consumers are concerned over the -*

risk the Gulf Oil Spirr poJes Io ir-l" tututy of seafood from the Gulf' and about

a quarter are extremely concerned'

. ln the Gulf States, concern seems to be more "bi-modal" the same

proportion of consumers are extremely concerned' but there are more who

are less
concerned

. This may ,

reflect the ,

higher 
I

attention i

level and :

recePtivitY
to Positive
messages.

t-c
i9

100'/.

90.1.

80' '
10.t

60"h

50'7r

401l'

30'1,

20'/"

10'h

0"1,

,iILNo. No1 a1 arrconcemed

,+lh
Total Sample GulfStates Remaining US

Concern Since the Well Was CaPPed

. Since the Oil Spill was capped, slightly more consumers indicate

their concern has increased, but concern seems to have waned a bit

more in the gulf states versus the rematning.U:S:: i9:]L.l'::::ly

4A"h 60,f

Percent Searood consumers

rtltt
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Who's Avoiding Seafood?
All groups are affected, but less education' lower incomes

and younger consumers appear more affected'

Consumers Avoidi ng Seafood
bY Customer DemograPhic

HHln"o."$75K* 

-sr- 

- 
Lowerlncome

HH lncome < $7SK - -- - A- <

4 Year Degree + - ----- @- Less Education

HS Grad, some College' 2 Year Degree -- - ---ryI=--::= ? I
some Hiqh school orLess F

55+YeaB o{Age ----- ---@i-

<35 YeaG of Age r---: *=-- ) <- Younger

Male ._i 
-

Femate -------F-
Tokl Sample :---=ry:--='

01020304050
Percent of ResPondents

E Yes, I only eat seafood that I know does not come from the Gulf of Mex'co

@ Ves, t eat less ot ce&in types of seafood from the Gulf of lvlexico

- Yes, I eat less seafood regardless of where it com€s from

r*tr

Types of Seafood Avoided
. Of those avoiding certain varieties of seafood from the gulf' those in

gulfstatesaremorefocusedonfinfish,whileintherestoftheU.S.
the focus is more on shellfish'

(9

<E

ioFE

t
o

100'x,

90.,6

80%

70"4

60%

50%

4l.]lt

30'rA

10.6

10'[

0'L

r*r
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Substitutions for Seafood
. As a result of the Oil Spill, consumers expect to be eating more

chicken and vegetables, but those in gulf states are more likely to

eat more Pork and red meat.

Liklihood o{ Eating More . '

Percent o{ Those Eating Less SeaJood

nfn

Expected Duration of Change in
Consumption
. About a third of those changing their consumption' expect it to be

permanent, but most consr.,lm"rs feel it is only temporary' or aren't

sure.

dtr

13
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Seafood ConsumPtion bY Age
People over 55 years of age are more freq.uent consumers of

seaiood. Younger consumers eat seafood less frequently'

r+ltr

by Age

Total Sample Heaw seafoocl Consume6 Ught Seafood Consume6

Heavy and Light Seafood Consumers

100

s0

E
e70
o60
Eo
e50
a40
t
930
d

2a

10

0

A9e

.65+
oSte (59.5)

.4+s (49.5)

o35{4 (3S.5)

.25-34 (29.5\

a18-24 121\

Seafood ConsumPtion bY Education
. Higher educated people eat more seafood' Less educated

consumers eat seafood less frequently'

HeavY and Light Seafood Consumers
bY Education

12o I Education

E

oo

o

t
o

roo I
rPlus 4-Year Degree

trHS. Some College, 2-
Year Degree

rSome High Sdool or
Less

80i

Tohlsample Heavyseaf@d Ughts@food
consume6 consume6

30 rti+r

15



111812011

What types of seafood are being avoided?

. Of the heavy users avoiding seafood, about 4 in 10 say they

avoid both fish & shellfish. But more than 5 in 10 of the light

users are avoiding mostly shellfish'

ffi
NEHMffiffil
LidE!;rr!..I3!=Iil

! Fish (examples include Red Snapper' Grouper' etc')

E Strelttistr (examples include Oysters, Shrimp' etc )

I Equally likely to avoid fish and shellfish

a*r

Light Seafood
Consumers

$
Who's Avoiding Seafood - heavy versus light

. Heavy users are more likely to avoid Gulf Seafood'

. Light users are more likely to avoid All Seafood

Heavy Light
f----lr_TlI
r-r*-]

:

-----r---------r
.--.---
ry
.
r----I-------

----------rr--_-----.-r
Li

010203040
Percent of ResPondenB

4 Y€r Degree +
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! Yes, I only eat seafood that I know does not come from the Gulf of Mexico

I Ves, I eat less ol certain types of seafood from the Gulf of Mexico

I Yes, I eat less seafood regardless of where it comes from
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Ratings of lnformation Received
Less than half of seafood consumers gave positive ratings of the

amornt, adequacy and credibility of the information Credibility

has the lowest ratings

Heavy Seafood consumers provide slightly higher ratlngs on all

three measures - which likely reflects a higher lnterest level.

nfir

Ralinos ol In{olmation R€ceived on salety ol Seatood Top 3 Bo'
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Primary Source of News on Oil SPill
. The majority of seafood eaters by far get their news on the Gulf Oil

Spill from television - whether they are heavy or light users'

800

1AA

600

500

300

200

1!0
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Primary Source of lnformation
on Seafood SafetY
. Specifically with regard to seafood safety' news reports tend to be the

dominant source of information'
Prlmary Source of lnformation on Seafood Safety

Heavy users are more
likely to listen to state
and federal agencies
and trade associations, N'Q'repod3

While lighter users are H..,rh6nc*'1,

more likely to use s,.r.asenc,.sde.r^o{ilhth€6an.q.m.n1orw,dtr.

social media. 
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Messages
. Predominant

messages seem to be

neqative in tone

- Envuonmental impact

- Use of dispersants

- Closure of waters

. Heavy seafood users

appear to be more
"tuned-in" with resPect
to positive oil spill
messaging -
particularlY with
respect to:

- Reassurance from
the industry.

Testing for safety
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Confidence in Ability to Protect Seafood Safety

. Confidence levels in all parties involved in protectino the safetv of seafood

are simllar across ail 
"o5!rri"rr'l-6r-ti"iiy 

,rur.i"nd to be'slightly less

conflOent across the board than light users'

. But some heavy users find higher confidence in commercialfishermen
and trade associatrons I'#ii;;t GsJo" l"ueraged more effectively?

ffi
Top3Bor-Confident fop Box - ExtremelY Con{ident
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Next Steps

LSPMB Plans for advertising and promotion - strategy

and timing?

. Tweaking the Survey - Additional Messaging?

. Timing of the Second Wave - Target Date

. Segmentation Study - Strategic Marketing - Who to

target? What to saY?

rtl+r
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Research Questions ...

what are the long term effects on consumer confidence in the safety of Gulf

Coast seafood?

Has confidence recovered since the well has been capped?

ls remaining concem attributed more to uncertainty about unaccounted for
oil, or the large and widespread use of chemical dispersants?

which matueting/promotional strategies are most effective in restoing
consumer confidence in the safety of its seafood?

Are there differences across consumer segments (i.e., heavy seafood

consumers yersus tight seafood consumer) regarding the level of concem

and the impact on consumption behavior2

Have seafood consumers substituted other seafood products (e.9. fresh

water producfs such as crav'tfish and catfish, or impofted farm raised

shimp) for Gulf coast shimp, oysters, crab or finfish? ls this substitution
temporary or permanent?

rtl+t

Management Summary
Demog raphic Differences

Demographica.lly,.those tending to avoid seafood are
socio-economicallY downscale

- lower income and education

- younger

- suggesting that those changing their consumption
may lack PersPective.

ltltr
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LOUISIANA OYSTER TASK FORCE
2021Lakeshore Drive Suite 300 New Orleans LA 70122

Activity

Meeting Date:

Location:
If you provided lransportation to this meeting, you are enlitled lo lrevel

Beginning Mileage

Time Deparled_

Travel incurred:

OTF Member's Signature Date

reimbursement.

Ending Mileage.

Time Returned

Round Trip Miles @ -ft""ts per mile

TOTAL

Approved By Date
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